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Customer Facts

Number of stores: 300+ stores

Business segments: Fashion Apparel and Accessories

Retail formats: COCO and Franchise stores

Locations: India

Key Store Statistics

Store size (average): 150 sqm

SKU’s (average): 48,000 units

No. of sales tickets (average): 142,560  per month

Today, Benetton Group is one of the best-known fashion 
companies in the world, present in the most important 
markets across the globe with a network of over 6,000 
stores. The Group has a consolidated identity comprising 
color, authentic fashion, quality at democratic prices and 

strong, dynamic personality of the brands United Colors 
of Benetton and Sisley. The United Colors of Benetton 

style universally recognized to encompass design, taste, a 

with us for the last seven years and we’ve seen incredible 
market and domain knowledge with a very dedicated 

partner and we are sure that in the next couple of years we 
will be strengthening our partnership further as they roll 
out more modules for our business systems.”

Arun Kathpalia, 

The implementation was driven by Benetton’s visionary 

over others as our partner because of one main reason and 
that is the in-depth retail domain knowledge and expertise 

and speak exactly our language. They understand our pain 
areas and always proactively support us when we need 

vendor-customer relationship and it is getting stronger and 
stronger with the growth in our business.”

United Colors of Benetton



Centralized 
design and rollout  
of sales 
promotions 

easily amend them as  
per customer 
feedback 

ETP V5 
Solution

ETP V5 Omni-channel Retail Solutions implemented at UCB

information accuracy

intelligent sales information

decision

new collections and new store rollouts

Ability to manage contingent liabilities - keep 

Centralized design and execution of sales 
promotions

stores and then easily amending the same to 
incorporate customer feedback

Common platform to ensure data integrity

User friendly solution to enable quick training 
of large number of end users at stores

Complete store automation

stores

Simple, scalable and easy to use store 
operations

changes in sales tax

Seamless execution of promotional strategies 
at stores

up-sell and cross-sell to customers based on 
personalized promotions and schemes
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We are also present in the following countries: Australia, Bahrain, China, Egypt, Hong Kong & Macau, Indonesia, Iraq, 

Jordan, Kuwait, Malaysia, Oman, Qatar, Saudi Arabia, Thailand, The Philippines, Tunisia, Uzbekistan, Vietnam and Yemen.

Founded in 1988, ETP is an Omni-channel Retail Solutions company headquartered in Singapore, serving market 

include omni-channel POS, Mobility, CRM, Marketing and Promotion Campaigns, Order Management & Supply 
Chain Management, and Merchandise & Assortment Planning. ETP has successfully executed over 500 enterprise 

deliver innovative products and implement them successfully with domain expertise delivered by hundreds of 
consultants embodying ETP’s best practices. ETP helps its customers get it right in omni-channel retail.

For more information, email: info@etpgroup.com


